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Virtual Ethnography β  - Using SMS and Blogs as Research Tools

Our Approach: 

Massive changes in the way youth live their lives today, provide the opportunity to augment traditional qualitative research methodologies. To understand where youth is going, new dynamic, flexible, responsive research approaches are required that more effectively capture their attention. 

This research process we recommend has at it’s core, the target group’s own culture-of-use (SMS, MMS, Internet), both to get closer to them and speak their language, and to enhance flows of information. We will borrow from and blend with conventional methods like focus groups and ethnography (that include contextual inquiry with the youth in their personal spaces), will allow us to explore their personal spaces and generate a range of possibilities for deeper dives into their minds and spaces. 

· Through participant observation and contextual inquiry at hangouts and personal spaces, we will scan their environment and gain insight into the connects, disconnects and hot-buttons that may work for them. 
· Through storytelling and anecdotes we will learn more about the youth idiom, metaphors and preoccupations.  We will learn about out of home experiences - favourite hang out places, shopping, gathering information; activities pursued when alone, with friends, with family; what are the current trends in fashion, lifestyle, music and activities; where do they get to know about these from; are these easy to follow or difficult to manage; attitude towards technology, gaming, gadgets; do they seek information on this - is it complicated?
· Through role-play, reflection and generation techniques in focus groups, we will gather a wide range of activities and trends in our areas of focus.  

· Through real-time SMS and MMS relays, we will capture real-time, real-life moments and thoughts. Through sensory imprints via MMS and blog entries, we will gain visual representations of their lives, ‘day in the life’ and character sketches.  Leading to the building up of a prototyping panel for Clients
What you will Gain:

· Recording of real-time, real-life moments and thoughts as they occur – both written and visual. None of the other research techniques delivers this level of spontaneity, immediacy and ‘realness’ in responses.

· Client has access to information in real-time

· Prototyping of a system to that can eventually make effective use of a networked panel. 

· Long-term, we would like to help build, and facilitate making continuous consumer conversations possible.  

· These could also be used further as a playground for new ideas, testing solutions, feedback mechanisms. 

The Process and Tools:

We will use SMS, MMS, Blogs and an online email group as the key tools to capture data.  Participants within the target segment will be recruited representing different life-stages and gender. They will be required to participate for a period of 2 weeks.  There will be three components to this process:

a. SMS-Blog

b. MMS-email/flickr-Blog

c. Blog QOD (question of the day)

We propose the following activities with them within each component:

a. SMS-Blog  

· 4 questions will be sent to each participant every day.  The questions will be common to all.  These will be quick questions, requiring short immediate responses.  We will need to identify close to 60 questions for the two-week duration in conjunction with you.  For instance, “where are you now .. who is with you?”  or “ did you think of sex today?  what triggered the thought?”  or “what 3 words best describe why you listen to music” or “take a picture that will show us where you are now and send it to us”  or “how would you describe your mood right now?”

· Their responses will be automagically pushed onto a Blog set up on Wordpress.  Each participant and question/answer will have a unique identifier code which will allow us to read the data separately by segment, and by question. 

· Blog categories will be built as the data comes in with the help of tags; demographic categories will be pre-defined as per the recruitment criteria. 

· At this stage, we recommend that the participants cannot directly publish on the blog, rather they use SMS to publish to it.  This is to keep biases in responses out of the research process. 

 

b. MMS-Email/Flickr-Blog: 

We will ask them to send in pictures to a common Gmail/Flickr account, with 6-10 word descriptors for each image.  A private group at Flickr will be opened, where these pictures will be posted. These pictures and tags will be sucked back into the Blog. 


c. Blog Question of the Day (QOD) - for the two weeks, we will have one question of the day. We will post the question on the Blog and send out the link to the group.  Their responses can be captured as comments at that post.  The questions will typically require longer responses than the SMS questions and will provide us rich data in a very easy format.  We could even run some quick opinion polls at the Blog.  

While they will be asked to comment for each of these questions, we will ensure that they cannot see each others’ comments to ensure that the research process isn’t biased by one comment influencing another. Each commenter would have to drop in their respondent code, so the comments can be sorted by segment.

  
Interested?

Contact Us at:

dina@mosoci.com or +919820039160 (India)

stuart@mosoci.com or +14153673637
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